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INTRODUCTION

Change is the new constant: we live in a world of permanent 
change, characterised by megatrends such as digitalisation 
and transformation. As a result, the world of work constantly 
faces new challenges, continues to be confronted with many 

crises and opportunities, and is looking for solutions.

The surrounding conditions may well change, even for us, 
but one thing remains the same: decision-makers and 
pioneers in the working world can find platforms for 

discussion, expertise and impulse in the analogue and 
— in future also — in the digital world 

of Zukunft Personal.
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https://www.youtube.com/watch?v=bGR9-dH1zDo&list=PLAk6u7xoym8cnJXyruWzjJLedJGNo2p0t
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INTRODUCTION

ZP 365 is the Zukunft Personal content and community platform featuring news, faces, 
insights, highlights and topics about the digital and analogue world of work

Networking, learning, inspiration & information –
365 days a year!
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Complete overview

multimedia

responsive

subject-specific
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visual user 
experience
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browse
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INTRODUCTION A WALK THROUGH: HIGHLIGHT TOPICS
for each individual event and spanning all events
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INTRODUCTION A WALK THROUGH: CONTENT
NEWS ∙ FACES ∙ PROGRAMMES
for each individual event and spanning all events
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WHY ZP 365?

Digital marketing: so you benefit from:

• 20 years’ experience in the world of work
• 90,010 page impressions/month – rising trend!
• Subject-specific ad placements to directly address your target group
• Ad placements across different topics or for independent areas.       
• Approx. 50,000 direct contacts (according to subjects and events) 

// PORTRAIT

Effectively reach your target group:
Chief Agile Officer | Chief Human Resources Officers | Chief Executive Officers | Chief Digital Officers | 
Chief Information Officers | Chief Corporate Communications Officers | Human resources directors | 
Human resources managers | Chief learning officers | Human resources and business developers | Talent 
management executives | Business training and further education officers | heads of specialist 
departments | Human resources officers | employees of the Human Resources department | Employer 
branding and marketing managers | Human resources recruiters | Human resources planners | 
Compensation and benefits managers | organisational developers | Occupational safety officers | 
company health managers | company doctors and staff councils | ergonomics consultants | occupational 
safety specialists | safety officers | visionaries | co-designers

In the following areas:
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WHY ZP 365?

FACTS & FIGURES – DIGITAL

// PORTRAIT

Page Impressions 90,010 per month

Session duration 00:02:27

Social media 27,477 followers
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WHY ZP 365?

FACTS & FIGURES – LIVE EVENTS

// PORTRAIT

33,171 professional visitors

91% of professional visitors are 
involved in purchase decisions

6%

7%

8%

9%

16%

16%

HR development and training

HR marketing | HR recruitment

Employee in the HR department

HR manager

Manager of specialist department

Human Resources Officer

Management | Chief Human Resources Officer

Professional visitor positions*

19%

*Extract
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DIGITAL MARKETING

// With the new website, we have created a content and 
community platform which covers all the latest HR 
Management topics and combines all brands of the 
Zukunft Personal universe. 

// The platform represents the all-round HR experience –
365 days a year. It covers, and elaborates on, highly 
relevant topics, fuels the HR discourse, takes up debates 
and transmits live experiences. It promotes informative 
and challenging discussions on topics related to the world 
of work.

// ZP 365 means high quality content, news and industry 
insights throughout the year. In this way, we combine the 
analogue and digital world of work into one interactive and 
brand new content hub.

// At the same time, we offer our partners a strong, 
responsive platform for marketing, lead generation and 
media advertising for their companies.

// MEDIA
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